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EUROPE’S DOUBLE POSITIONING: QUALITY AND QUANTITY
COEXISTENCE OF 3 MODELS 

GLOBALISATION OF THE WINE MARKET

ASIA, THE WORLD’S FUTURE LEADING CONSUMER, 
FRANCE TO LEVEL OFF 

EUROPEAN EXPORTERS WEAKENING OVER THE LONG TERM
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BY 2027, DEMAND EXPECTED TO MOVE TO ASIA

Increase in urbanisation

Growing popularity of wine 
thanks to the growing 
middle class population
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Lower exchange rates in 
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strengthen their price 
competitiveness
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Competition between European 
and new world producers on low 
and mid-level products

Spain is vulnerable
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